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About Nik
Nik Crosina is a seasoned digital marketing expert and MarTech strategist with 
over two decades of experience driving global digital transformation. Known for 
architecting tailored marketing technology ecosystems, Nik empowers 
organisations to achieve scalable, data-driven growth through unified digital 
platforms. From early innovations in digital media production to complex 
multinational digital infrastructure integrations, his career reflects a commitment 
to performance, security, and delivering seamless customer experiences across 
diverse global markets.

Originally from Austria, Nik’s professional journey has taken him across continents 
before settling in the UK. Since 2005, he has worked within large multilingual, 
multicultural corporations, helping evolve global digital strategies and develop 
highly localised, lead-generating websites. His recent roles at Solenis and 
Diversey showcase his leadership in global web governance, SEO, domain 
strategy, and technical enablement during large-scale mergers and acquisitions—
ensuring alignment with business goals while enhancing user engagement.

Before moving into corporate digital strategy, Nik was an award-winning digital 
production and art director, delivering high-impact work for clients including EMI 
Records, the British Film Institute, and the UK Department of Health. He also spent 
several years in education, designing digital curricula and lecturing at the SAE 
Institute in Singapore and then in London where he taught audio engineering and 
multimedia alongside colleagues Robert Charles Alexander and Jayson Chase.

A forward-thinking technologist with a deep understanding of UX, content 
architecture, and global digital ecosystems, Nik continues to shape the future of 
digital marketing in the B2B landscape.


